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We are sure you will be interested in knowing that AAIN has embarked on a planned public relations program. You will be especially interested in why we are doing this and what we hope to accomplish.
What is public relations? The dictionary defines it as "activities of an organization that are concerned with giving the general public a better understanding of its policies and purposes." We are interested in the general public, of course, but we are particularly concerned with telling our story to groups such as management, physicians, community agencies, non-member nurses and schools of nursing.
We will be concerned with developing a better understanding of the field of industrial nursing as well as the objectives of AAIN. As a carry-over from the first years of our specialty, too frequently we still encounter the misconception that the industrial nurse is only a dispenser of aspirin and bandaids. We know better, but it is important-for others as well as ourselves-that the public and special groups also know of the varied responsibilities of the modern industrial nurse and the ever-broadening scope of industrial nursing services.
We believe that an effective public relations program will create a better understanding of how much industrial nurses have contributed to the health and welfare of our country. We believe it will also foster a greater awareness of the contributions AAIN makes toward strengthening and improving industrial nursing services. This will result in increased yocational opportunities for the individual nurse and greater support for the American Association of Industrial Nurses.
The program will be administered nationally through the Public Relations Committee of AAIN. But a most important part of public relations must be done at the local level. Many of our constituent associations now have public relations committees. Others, we are sure, will activate such committees as soon as possible to work with the national committee.
We hope it is obvious that a good public relations program is not developed independently of the other activities of an association. Public relations can achieve greater recognition for and increase the value of worthwhile activities such as those our associations are now sponsoring.
However, public relations is not a magic wand which can be waved to transform inconsequential programs into outstanding ones . Local and state associations must continue to sponsor and develop activities that benefit their profession, their companies and their communities. A good public relations program can only be built on such a foundation of worthwhile achievement.
At the Presidents' Meeting in New York last month, each president was given a Public Relations Manual which was prepared by the AAIN Public Relations Committee. It is designed to help local, state and regional associations develop their own public relations programs in cooperation with that of AAIN. Other materials will be developed as the program progresses. This is a new venture for AAIN.
It is long overdue, but we are convinced that it will be more than worthwhile. With the active cooperation of each local, state and regional association, the results should be all or more than we expect. We are looking forward with anticipation to the development of this program and the subsequent increase in knowledge of and prestige for our profession, our specialty and our Association.
